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to the communities in which we operate. The following are examples of our efforts
and accomplishments in employee safety and environmental stewardship as
well as corporate giving.
Our Wahpeton, North Dakota and Camarillo, California manufacturing plants
have achieved ISO 14001 registration by implementing environmental management
systems, and our Weatherford, Oklahoma facility is expected to be ISO 14001 registered
by the end of 2007. Both our Camarillo and Weatherford facilities remain participants
in the Environmental Protection Agency’s environmental initiatives, promoting better
environmental performance through greater regulatory flexibility. Imation received

building on a
decade of growth

the Minnesota Governor’s Award of Honor for Excellence in Workplace Safety and
Health, and our Wahpeton facility received the North Dakota Safety Council’s
Occupational Safety Award of Honor.
We partner with the City of Oakdale, Minnesota through the Adopt-A-Wetland
program. With numerous wetlands on our world headquarters site, Imation
employees play an important role in protecting these natural habitats.
Through our Corporate Giving programs during the past decade, Imation has donated
well over a million dollars, supporting our communities’ nonprofit organizations in
the areas of education, health and human services, and arts and culture.
Imation encourages and supports employee volunteers in our communities by
encouraging them to deliver Meals on Wheels, join in a United Way Day of Caring or
by providing a financial grant to a qualified nonprofit based on employee volunteer
participation.
Imation is partnering with middle school teachers around the United States to
bring technology into the classroom through our TechEd Grant Program, the newest
addition to our Community Affairs programming. And, Imation has reached across
the globe to support deployed military troops through our in-kind donation of more
than 450,000 ForceField™ CDs.
As we prepare for our next decade, and the decades that will follow, we remain
committed to sharing our spirit of innovation around the world through responsible
corporate citizenship.
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shareholder return performance

diluted earnings per share from continuing operations*

This Annual Report to Shareholders has been
prepared to accompany the Report on Form 10-K,
filed with the Securities and Exchange Commission
on February 22, 2007, and is current as of that date.
Further information is available at investorrelations@
imation.com or through Imation’s shareholder
telephone at 888-IMN-NYSE during the business
hours of 7:00 a.m. to 5:30 p.m. (CST)

cash, debt and cumulative share repurchase plus dividends*

Independent Registered Public Accounting Firm
PricewaterhouseCoopers LLP
225 South Sixth Street, Suite 1400
Minneapolis, MN 55402
NYSE CEO Certification and
Sarbanes Oxley Section 302 Certification
The 2006 New York Stock Exchange (NYSE) CEO
certification that the CEO is not aware of any violation
by Imation of NYSE Corporate Governance Listing
Standards was submitted to the NYSE without
qualification on May 18, 2006. Imation has filed
with the Securities and Exchange Commission, as an
Exhibit to its most recently filed 10-K, the Sarbanes
Oxley Act Section 302 certification regarding the
quality of our public disclosure.
If you would like to receive our annual report and
proxy materials electronically in the future, go to our
website www.imation.com:
- under About Imation, click on Investor Relations;
- in the Shareholder Services/Information section,
click on Electronic Delivery of Proxy Materials; and
- follow the prompts to submit your electronic
consent.

*	See Item 7 “Management’s Discussion and Analysis of Financial Condition
and Results of Operations” in the Company’s Form 10-K for a description of
the basis of presentation of the financial information presented in these charts.
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letter to
shareholders
february 22, 2007

Dear fellow Imation shareholder:

Now, I would like to share our priorities for the coming year:

I am very pleased to be able to share our solid financial results for fiscal
year 2006 – one of the most successful in Imation’s 10-year history. Our 2006
performance reinforces our confidence in our strategy and business direction.

1. Meet or exceed our financial targets – For 2007, we have targeted
revenue in the range of $1.775 billion to $1.825 billion, or growth of
12 to 15 percent; operating income in the range of $124 million to
$129 million and diluted earnings per share from continuing operations
between $2.29 and $2.42. While these goals were current at the time
we reported year-end results, they are subject to risks and uncertainties.
See Management’s Discussion and Analysis, 2007 Outlook and Risk Factors
in the accompanying Form 10-K.

Last year, we celebrated our 10th anniversary as an independent company,
as we recorded our highest revenue growth in our history. This achievement
capped a decade of growth in our data storage business even as we divested
non-core businesses in the earlier years. Our decade of growth has been
driven by overall industry growth, new products and new formats, entry into
new markets, strategic alliances, joint ventures and acquisitions.
Let me begin by giving you an update on the four priorities we stated in last
year’s Letter to Shareholders. Our top priority every year is to meet or exceed
our financial targets. I am pleased to report that revenue grew 26 percent, to
$1.585 billion and fueled by the Memorex acquisition, is near the high end of
our targeted range. Operating income of $108.2 million – a near record for
the company – and diluted earnings per share from continuing operations
of $2.14 were well above our targeted range in last year’s Annual Report.
We continue to make significant progress on becoming a lean enterprise,
last year’s second priority. The implementation of lean operating principles,
focused on increasing speed and quality and reducing costs, is an ongoing
journey. In 2006, more than 1,000 employees participated in training on
lean or in actual lean kaizen events. We have seen significant productivity
improvements, as illustrated by our experience in our Camarillo, California
plant, described in the narrative on page 8.
Achieving our third priority – to drive internal growth and entrepreneurship
– enabled us to offset declines in older tape formats with growth in optical,
flash and newer tape formats. We also brought innovative new products
to market. For example, our recently introduced Odyssey™ technology is a
removable 2.5-inch SATA hard drive and external docking station, which offers
an attractive backup solution for small and medium business applications.
Our fourth priority, to expand the company through external growth, was
addressed by Imation’s first major acquisition, the purchase of the Memorex
brand and business. This acquisition, the result of a deliberate evaluation
of strategic opportunities that began in early 2005, increases not only
our revenues, but also the pace of change and evolution at Imation. We
announced the acquisition in January of 2006, closed on May 1 and completed
essentially all scheduled integration activity by the end of January 2007.

2.Strengthen employee engagement by investing in employee development
programs, communicating our strategic direction and continuing to
reinforce our culture of ethical business practices.
3. Expand our brand portfolio by investing in brand promotion, leveraging
our product portfolio and market position across all geographic regions
and strengthening our OEM relationships.
4.Build on our organizational expertise in brand portfolio management,
end user knowledge and lean enterprise principles.
5. Position the company for sustainable profitable growth by optimizing
existing businesses, leveraging our technology capabilities across the
portfolio and exploiting new growth markets such as flash, advanced
optical and HDD, while continuing our strategic development activities.
Finally, I want to acknowledge the contributions of Bruce Henderson, who
took a leave of absence from his role as Imation’s CEO due to health reasons.
Under Bruce’s leadership, Imation identified and closed on the Memorex
acquisition, and his passionate commitment to lean principles has given
Imation a valuable tool to improve speed, cost and quality. Both contributions
will have lasting, positive impacts on Imation.
We look forward to updating all our shareholders throughout the year as
we progress against each of these priorities. I invite you to read through
the following pages, which describe our solid platform for growth, our broad
portfolio of brands and more detail on some of our successes described above.
Our global organization remains focused and passionate about the business,
and this management team remains committed to building shareholder value.
Sincerely,

Frank P. Russomanno
Acting Chief Executive Officer, President and Chief Operating Officer
{} Imation Annual Report

USB flash drives and flash cards
A LARGE GROWTH OPPORTUNITY
Source: Market Research and Company Estimates

a solid platform for profitable growth
The world’s demand for data storage capacity continues to
accelerate, driven by both personal needs and the enormous
information output of businesses and governments.
Why the need for so much data storage capacity? According to
industry experts,* the world now creates more than five exabytes
(or 1018 bytes) of new data each year. Ninety-two percent of that
data is digital, while only eight percent is film or paper based.
E-mail, almost ubiquitous in today’s households and businesses,
now accounts for about 400,000 terabytes of new digital data per
year (this is equivalent to two times the amount of all material ever
printed!). Across the data storage industry, an estimated 80 percent
of all digital data resides on removable media, predominantly tape
and optical disc.

While much of the sheer volume of data generation is business
related, our digital consumer lifestyles are creating a daily personal
influx of new digital data – and the need to store it. Consider that a
single high-resolution digital photo requires megabytes of storage,
and it is easy to see how quickly consumer storage needs can grow.
A modern “digital home” can contain nearly a terabyte of personal
storage in the family’s collections of music and movies, digital photos
and home office backups, typically stored on CDs and DVDs. (This
amount of data, if printed, would require the paper made from 50,000
trees.) New and emerging formats such as USB flash drives, flash
cards, removable hard disks, and next-generation high-capacity HD
DVD and Blu-ray discs continue to meet the diverse needs of users for
fast, reliable, convenient and efficient storage media as the rate of
data creation, accumulation and storage shows no signs of slowing.

*University of California, Berkeley and Horison Information Strategies
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Imation and Memorex brands
COMBINED LEADING GLOBAL MARKET SHARE FOR 2006
Source: Market Research and Company Estimates
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A DECADE OF GROWTH

TECHNOLOGY HERITAGE

While we were divesting non-core businesses during our first decade,
we continued to see growth in our data storage revenues, driven by the
growth of the industry, our introduction of new formats, our entry into
new markets and our execution of strategic alliances, joint ventures
and acquisitions. In 2006, with the acquisition of Memorex, our first
decade was capped with a 26 percent year-on-year revenue growth
as we ended the year at $1.585 billion. During the past two years, we
have doubled the amount of storage we shipped into the marketplace
– from more than two million terabytes in 2004 to more than four
million terabytes in 2006.

Imation’s proud heritage reaches back more than 50 years – when 3M
scientists led the way by developing the world’s first computer tape in
1952. Innovation continued in the following decades, again with 3M
development at the forefront, with the introduction of the first video
tape, the first metal particulate tape and the first data cartridge.
Our heritage also includes early pioneering work in optical recording,
which led to today’s CDs and DVDs.
Our five-decade legacy is built on technical, manufacturing and
operational excellence. Today, Imation innovation begins at our
Discovery Technology Center in Oakdale, Minnesota. Our nearly 400
U.S. patents for data storage span the “four pillars” of magnetic,
optical, flash and removable hard disk. In this mixed-use environment
of labs, offices, testing facilities and pilot manufacturing lines, Imation’s
scientists develop new products, support existing products and explore
potential new technologies for data storage.

{} Imation Annual Report
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Imation’s strong portfolio
of brands
IMATION BRAND STRENGTH – A LEGACY OF INNOVATION

After just 10 years in the market, Imation has established itself as a trusted brand
worldwide, making inroads into consumer markets as we build from our IT and data
center heritage. While our name may be relatively new, Imation’s market leadership
and brand strength are backed by technology excellence and product innovation in
delivering removable data storage solutions for businesses across the entire enterprise, from laptop and desktop to data center. Proof positive is the fact that 95 of
the top Fortune 100 companies use Imation media to protect their business data.
IMATION’S BROAD PORTFOLIO OF BUSINESS PRODUCTS

Our magnetic tape storage products span entry-level, mid-range and data center
environments, where Imation remains the global share leader in magnetic tape
cartridges. Our highly sophisticated technologies in advanced metal particulate
tape coating, servo-writing, cartridge design and advanced tape-coating systems
are the foundation for our leadership position.
50-Year Legacy of Tape

95 of the top
Fortune 100
companies use
Imation media

We also offer a complete line of recordable optical CDs and DVDs for business
and consumer use. As the new, higher capacity “blue laser” optical media emerges,
Imation is at the forefront of this technology evolution. Unlike standard DVD media
that use red laser technology, high-definition DVD media use state-of-the-art,
blue violet laser technology. Imation is the only company in the Americas capable
of manufacturing these new high-definition optical recording formats of Blu-ray
and HD DVD discs.
To harness the opportunities for USB flash drives, Imation is leveraging differentiated
designs that meet the needs of business users and “road warriors.” Security features
such as password protection and 256-bit encryption, coupled with ruggedized product
designs, are hallmarks of Imation’s flash drive line that is “built for business.”

Imation Ultrium, 9840 and 9940
Tape Cartridges

Imation’s newest business offerings include removable hard disk products such
as the Imation Odyssey™ Infinite Storage solution. Consisting of Imation-designed
removable hard disk cartridges and either external or internal docking stations, the
Odyssey system offers an ideal backup solution for office desktops in small and
medium businesses.
And we have added other brands to the business product portfolio. Building on
Imation’s worldwide distribution capability and knowledge, we have joined with
several premier companies as their distribution partner for removable data storage
media brands, including IBM, Sun StorageTek and Exabyte.
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the Memorex brand
MEMOREX BRAND STRENGTH – “IS IT LIVE OR IS IT MEMOREX?”®

In 2006, with Imation already firmly established as a leading business-to-business
brand and a very solid global consumer brand, we added the leading U.S. consumer
brand for recordable optical media to our portfolio: Memorex. The result is a winning
combination of two differentiated brands that span broad market segments and
geographies.

Memorex Mini TravelDrive
USB Flash Drive

Memorex was founded in 1961 in the heart of California’s Silicon Valley to provide
magnetic tape for the then-new computer industry. In 1971, Memorex entered another
developing market by launching a consumer line of recordable audio cassettes
with one of the most memorable and successful campaigns in television history.
Ella Fitzgerald’s recorded voice shattered a wine glass … and viewers wondered,
“Is it live or is it Memorex?”
This solidified Memorex as a major U.S. consumer brand. Market research clearly
indicates that Memorex, having successfully transferred its brand equity across
product lines and generations of consumers, is still regarded as the standard
for high-quality recording products.
A LEADING CONSUMER BRAND WITH BROAD RETAIL PLACEMENT

Memorex products give today’s digital lifestyle consumers the ability to “capture,
save, and share” all aspects of their life, from music to memories. This focus
has brought Memorex to its leadership position in today’s marketplace.
Marketed in more than 25 countries, the Memorex brand has led the U.S. retail
market in CDs since 2000 and in DVDs since 2002, based on unit and dollar sales
volume, according to The NPD Group’s retail tracking service. Memorex is on the
shelves of 21 of the top 25 electronics retailers in the U.S. – nearly 24,000 locations
nationwide – topping all competitors in the optical storage media category.
The Memorex brand extends across several key consumer product categories: optical
media, flash media, portable hard drives and optical drives, and media accessories
such as labels, cases and cleaners. In late 2006, Memorex-branded flash cards were
launched in Europe and North America.
Our investment in Memorex did not stop with the acquisition. Imation also is
sponsoring the #41 Memorex Dodge in the NASCAR Busch Series. The sponsorship is
an excellent opportunity to promote Memorex to fans of NASCAR, the fastest-growing
sport in America. It’s a great fit: Memorex helps people “capture, save, and share”
life’s fun moments and memories – like a day at the race track.
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an experienced worldwide organization
focused on execution and results
With the acquisition of Memorex, 53 percent of our sales in 2006 were
in the Americas. From established markets like those in the U.S. and
Western Europe, to emerging opportunities in Eastern Europe, Latin
America and Asia-Pacific, Imation has a solid platform for growth. Our
“global footprint,” including experienced sales, marketing, distribution
and technical support enables us to rapidly introduce new products
either regionally or globally.
OPERATIONAL EXCELLENCE – GOING LEAN

In 2006, Imation accelerated a company-wide initiative to deploy
lean enterprise principles across manufacturing and key business
functions. Lean principles are based on maximizing speed, quality
and responsiveness, while reducing waste and achieving competitive
cost. This effort continues as we make “lean” a way of life at
Imation, from our back offices to our manufacturing plants.
Employee involvement in lean has grown as nearly 1,000 employees
participated in more than 190 lean activities. This company-wide
involvement has allowed employees to see the direct benefits of
their efforts. Through lean activities, tens of thousands of employee

hours were freed up from unnecessary, non-value-adding tasks and
made available for value-added work. The resulting cost savings have
been significant as well.
CAMARILLO PLANT RECORDS LEAN RESULTS

Our Camarillo, California manufacturing facility took a tremendous
step forward in lean initiatives during 2006. In a manufacturing plant,
even seemingly insignificant processes can add up to unnecessary
waste – and cost. These wastes can include over-production, waiting
time between steps in a production process, unnecessary movement
of materials around the plant, poorly designed production processes,
production of extra inventory, unnecessary motion at a process step,
and defects that result in scrapped material and lost or wasted time.
Teams of Camarillo employees held kaizen events to concentrate
on these seven areas. As they saw the results, participants became
enthusiastic advocates for lean principles. The site inventory turns
improved, lead time on orders decreased to three days and on-time
shipments improved to 99 percent – while time lost due to injury
decreased dramatically.
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Imation’s large global footprint
2006 REVENUES

europe

33%

asiapacific

Imation’s European headquarters,
Schiphol-Rijk, Netherlands.

reaching
customers in
approximately
100 countries

14%
americas

53%

Lean champions participate
in an Imation kaizen event.

DISCIPLINED STRATEGIC PROCESS

In Imation’s early years as an independent company, we divested
non-core businesses as part of our strategy to focus on growing the
company in data storage. Through these several divestitures, we
developed and sharpened our project management skills, necessary
for the significant organizational changes that naturally followed.
Today, as we look to accelerate our growth, we are confident that
these skills – honed in divestiture – are serving us well as we
undertake strategic growth initiatives.
We relied on our project management skills as we planned the
integration of our first major acquisition – Memorex. One of the
major risks with any acquisition comes after the deal closes:
successfully integrating the businesses to achieve projected
synergies and keep the business performing. Cross-functional
“integration teams” identified 285 key milestones with more than
2,000 specific activities from supply chain, sourcing, back office,
sales and marketing. In only eight months, we completed essentially
all scheduled tasks.

An important part of our integration effort included the consolidation
of four separate distribution centers across the U.S. into one “mega”
logistics center in Southaven, Mississippi. The center was up and
running by year end and is now serving our entire North American
customer base.
BUILDING ON OUR STRONG COMPETITIVE POSITION

2006 was a remarkable year, a year in which we capped a decade
of growth and innovation with the acquisition of Memorex. Our key
to future growth is to leverage our technology expertise, expand our
portfolio of brands, continue to create new product innovations and
build on our global market position. From the Americas to Europe
to Asia-Pacific, the appetite for our products continues to grow. Our
unyielding focus remains on harnessing our strengths to take full
advantage of that growth opportunity.
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senior management team

From left: Subodh K. Kulkarni, Vice President, Research, Development and Manufacturing; Bradley D. Allen, Vice President, Corporate Communications and Investor Relations;
James C. Ellis, Vice President, Strategic Growth Programs; Frank P. Russomanno, Acting Chief Executive Officer, President and Chief Operating Officer;
Paul R. Zeller, Vice President and Chief Financial Officer; Jacqueline A. Chase, Vice President, Human Resources; John L. Sullivan, Senior Vice President,
General Counsel and Corporate Secretary; Peter A. Koehn, Vice President and Corporate Controller.

regional leaders

THOMAS J. LALLY

JAMES D. MILLIGAN

BRIAN J. PLUMMER

RONALD D. ZINKE

General Manager,
Asia-Pacific Region

General Manager,
Commercial/OEM Division,
Americas Region

Vice President,
Europe, Middle East, Africa,
(EMEA) Region

Vice President,
Consumer Division,
Americas Region
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selected consolidated financial data*
(dollars in millions, except per share data)
For the Years Ended December 31,		

2006		

2005		

2004		

2003		

2002		

2001		

2000		1999		1998

Statement of Operations Data
Net revenue
$ 1,584.7 $	1,258.1	 $	1,173.7 $	1,110.6 $	1,013.6 $	1,068.3	 $	1,171.3	 $	1,337.2 $	1,236.4
Gross profit		 344.1 		302.1		 287.8		320.6		313.0		323.5		339.0		 408.3		387.6
Selling, general and administrative		 174.0 		146.3		161.5		163.9		173.6		 226.5		312.7		 280.0		347.0
Research and development		
50.0 		
51.3		
56.5		
56.4		
50.5		
61.8		
64.1		
72.5		
77.2
Litigation		
–		
–		
–		
(1.0)		
(6.4)		
–		
–		
–		
–
Restructuring and other 		
11.9 		1.2		
25.2		
(0.7)		
(4.0)		
48.0		
21.8		
–		 (16.6)
Gain on sale of businesses		
–		
–		
–		 (11.1)		
–		
(1.9)		
–		
–		
–
Loan impairment		
–		
–		
–		
4.6		
–		
–		
–		
–		
–
Operating income		 108.2 		103.3		
44.6		108.5		
99.3		 (10.9)		 (59.6)		
55.8		 (19.9)
Income (loss) from continuing operations before
cumulative effect of accounting change and
discontinued operations		
75.2 		
81.8		36.5		
74.9		
66.1		
(4.6)		
(8.7)		37.6		 (18.2)
Net income (loss)		
76.4 		
87.9		
29.9		
82.0		
75.1		
(1.7)		
(4.4)		
43.9		
57.1
Earnings (loss) per common share from
continuing operations:
Basic		
2.17 		
2.41		1.04		
2.11		1.89		 (0.13)		 (0.25)		1.01		 (0.46)
Diluted		
2.14 		
2.36		1.03		
2.06		1.86		 (0.13)		 (0.25)		1.00		 (0.46)
Net earnings (loss) per common share:
Basic		
2.21 		
2.59		
0.85		
2.31		
2.15		 (0.05)		 (0.13)		1.18		1.45
Diluted		
2.17 		
2.54		
0.84		
2.26		
2.11		 (0.05)		 (0.13) 		1.17		
1.45
Number of shares outstanding		
34.8 		34.3		33.8		35.5		35.4		35.0		34.6		36.4		39.9
Balance Sheet Data
Working capital
$
485.3 $ 643.1	 $ 510.8 $ 541.2 $ 532.2 $ 409.7 $	395.1	 $ 414.2 $ 506.7
Cash and other cash investments (1)		 252.5 		 507.6		 439.6		 424.8		 474.7		389.8		 269.7		194.6		
64.2
Inventories, net		 258.0 		134.9		131.3		159.4		139.0		130.3		141.2		191.3		 263.7
Property, plant and equipment, net		 178.0 		195.0		 214.4		 226.5		181.5		171.2		 200.7		 212.8		 233.8
Total assets
1,382.9 		1,146.2		1,110.6		1,172.8		1,119.9		1,053.7		 987.6		1,127.6		1,313.3
Long-term debt		
–		
–		
–		
–		
–		
–		
–		1.1		32.7
Total liabilities		 436.6 		 290.9		323.8		352.5		381.4		398.0		325.4		 402.3		 552.2
Total shareholders’ equity		 946.3 		 855.3		 786.8		 820.3		 738.5		 655.7		 662.5		 725.3		 761.1
Other Information
Current ratio		
2.2 		3.6		
2.9		
2.8		
2.7		
2.2		
2.4		
2.2		
2.2
Days sales outstanding (2)		
56 		
46		
45		
46		
43		
48 		
48		
59		
77
Days of inventory supply (2)		
72 		
56		
53		
71		
70		
67		
63		
76		
97
Return on average assets (3)		 5.9% 		 7.2%		3.2%		 6.5%		 6.1%		 (0.5)%		 (0.8)%		3.1%		 (1.2)%
Return on average equity (3)		 8.3% 		10.0%		 4.5%		 9.6%		 9.5%		 (0.7)%		 (1.3)%		 5.1%		 (2.5)%
Dividends per common share
$
0.54 $
0.46 $
0.38 $
0.24 $
– $
– $
– $
– $
–
Capital expenditures (4)
$
16.0 $
21.6 $	35.8 $
75.1	 $
42.6 $
47.0 $
50.5 $
64.1	 $	132.4
Number of employees		 2,070 		 2,100		 2,550		 2,800		 2,800		3,400		 4,300		 4,850		 6,400
Book value per share
$
27.19 $ 24.94 $ 23.28 $ 23.11	 $ 20.86 $	18.73	 $	19.15 $	19.93	 $	19.08
Debt to equity ratio		
-%		
-%		
-%		
-%		
-%		
-%		
-%		 0.2%		 4.3%
Tax rate
32.7% 		 23.3%		16.9%		32.5%		34.7%		 60.0%		 77.6%		39.0%		 41.1%
Operating income as percentage of net revenue		 6.8% 		 8.2%		3.8%		 9.8%		 9.8%		 (1.0%)		 (5.1%)		 4.2%		 (1.6%)
*	See Item 7 “Management’s Discussion and Analysis of Financial Condition and Results of Operations” in the Company’s Form 10-K for a description of the basis of presentation of
the financial information presented in this table. Net income includes results of discontinued operations. Years prior to 2001 include the results of the Specialty Papers business,
which was sold on June 30, 2005.
(1)	We invested certain funds in active cash management and classified those investments in other current assets or other assets depending on remaining maturity. These amounts
represented $24.6 million, $42.5 million and $13.4 million as of December 31, 2005, 2004 and 2003, respectively, in addition to cash and equivalents. These investments have
since matured, which resulted in no active cash management investment balance for the year ended December 31, 2006.
(2)	1998 excludes the impact of the Medical Imaging business, which was sold on November 30, 1998. 1999 excludes the impact of the Photo Color business, which was sold on
August 2, 1999. 2001 excludes the impact of the Color Proofing and Color Software business, which was sold on December 31, 2001. 2002 excludes the impact of the North
American Digital Solutions and Services business, which was sold on August 30, 2002. 2005 excludes the impact of the Specialty Paper business, which was sold on June 30, 2005.
(3)	Return percentages are calculated using income (loss) from continuing operations.
(4)	Capital expenditures in 1998 include $67.5 million for the purchase of the Company’s research and development facility previously under a synthetic lease.
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product portfolio at a glance
magnetic tape
Magnetic tape, the mainstay for disaster
recovery, archival and backup applications,
offers highly scalable and reliable storage
at the lowest cost per gigabyte for data
centers and IT managers.

flash
USB flash drives and flash cards provide
fast, convenient and easy-to-use storage
in a small package for an increasing
number of users in both professional
and personal applications.

optical

Recordable optical CDs and DVDs store digital music, photos, video and data in a portable, convenient and economical standard format familiar to consumers and businesses alike.

media accessories

hard disk

Media accessories, including CD and DVD labeling tools, storage cases
and cleaning products, help users protect and store valuable digital files.

External and removable hard disks combine the performance,
economy and reliability of disks with portability, convenience
and security for small business users and individuals.
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board of directors

shareholder information

Michael S. Fields
Chairman and Chief Executive Officer,
KANA Software, Inc.
Chairman, The Fields Group

L. White Matthews, III
Retired Executive Vice President,
Chief Financial Officer,
Ecolab, Inc.
Former Executive Vice President,
Chief Financial Officer,
Union Pacific Corporation

Charles A. Haggerty
Chief Executive Officer,
LeConte Associates, LLC
Retired Chairman and Chief Executive Officer,
Western Digital Corporation

Charles Reich
Retired Executive Vice President,
3M Company, Health Care Business

Linda W. Hart
Vice Chairman and Chief Executive Officer,
Hart Group, Inc.

Glen A. Taylor
Chairman, Taylor Corporation

Bruce A. Henderson
Chairman of the Board and
Inactive Chief Executive Officer, Imation Corp.

a decade of growth
Imation is unique as the only company in the world focused exclusively on the development, manufacture and distribution of removable data storage
products spanning the “four pillars” of storage technology – magnetic, optical, flash and removable hard disk storage. Our focus creates what we
believe is a significant competitive advantage as we accelerate our global penetration into a rapidly expanding market. Our data storage legacy
reaches back more than 50 years when this business was a part of Minnesota Mining and Manufacturing (3M), developer of the world’s first computer
tape. In 2006, Imation proudly marked its 10th anniversary as an independent company. Today, our 2,000+ employees develop, market and deliver
data storage products to customers in approximately 100 countries. In addition to the Imation brand, our global brand portfolio now includes the
Memorex brand, one of the most widely recognized consumer brands, famous for the slogan, “Is it live or is it Memorex?”

Daryl J. White
Retired President and Chief Financial Officer,
Legarity, Inc.
Former SVP of Finance and Chief Financial Officer,
Compaq Computer Corporation

Ronald T. LeMay
Industrial Partner of Ripplewood Holdings, LLC
Executive Chairman and Chief Executive Officer
Last Mile Connections, Inc.
Chairman, AirCell, Inc.
Chairman, October Capital

contents

letter to shareholders
a solid platform for profitable growth
Imation’s strong portfolio of brands
the Memorex brand
an experienced worldwide organization
senior management team and regional leaders
selected consolidated financial data
product portfolio at a glance
form 10-K
board of directors and shareholder information
responsible stewardship

Annual Shareholders Meeting
Wednesday, May 2, 2007, 9:00 a.m. (local time)
The Saint Paul Hotel
350 Market Street
St. Paul, MN 55102
Stock Listings
New York Stock Exchange
Chicago Stock Exchange
Ticker symbol: IMN

Send certificates for transfer and address
changes to:
Receive and Deliver Department
P.O. Box 11002
New York, NY 10286-1002

The graph and table below compare the cumulative total shareholder return on our common stock for
the last five fiscal years with the cumulative total return of the S&P MidCap 400 Index and ArcaEx Tech
100 Index, formerly known as the Pacific Stock Exchange High Technology Index, over the same period.
The graph and table assume the investment of $100 on December 31, 2001 in each of our common stock,
the S&P MidCap 400 Index and the ArcaEx Tech 100 Index and reinvestment of all dividends.
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Product Information
Visit www.imation.com and www.memorex.com

Transfer Agent
The Bank of New York
Shareholder Relations Department
P.O. Box 11258
Church Street Station
New York, NY 10286
Phone 800-524-4458
Phone 1-212-815-3700 (Outside the U.S.)
Phone 888-269-5221 (Hearing Impaired TDD Phone)
E-mail shareowners@bankofny.com
Web site www.stockbny.com

shareholder return performance

diluted earnings per share from continuing operations*

This Annual Report to Shareholders has been
prepared to accompany the Report on Form 10-K,
filed with the Securities and Exchange Commission
on February 22, 2007, and is current as of that date.
Further information is available at investorrelations@
imation.com or through Imation’s shareholder
telephone at 888-IMN-NYSE during the business
hours of 7:00 a.m. to 5:30 p.m. (CST)

cash, debt and cumulative share repurchase plus dividends*

Independent Registered Public Accounting Firm
PricewaterhouseCoopers LLP
225 South Sixth Street, Suite 1400
Minneapolis, MN 55402
NYSE CEO Certification and
Sarbanes Oxley Section 302 Certification
The 2006 New York Stock Exchange (NYSE) CEO
certification that the CEO is not aware of any violation
by Imation of NYSE Corporate Governance Listing
Standards was submitted to the NYSE without
qualification on May 18, 2006. Imation has filed
with the Securities and Exchange Commission, as an
Exhibit to its most recently filed 10-K, the Sarbanes
Oxley Act Section 302 certification regarding the
quality of our public disclosure.
If you would like to receive our annual report and
proxy materials electronically in the future, go to our
website www.imation.com:
- under About Imation, click on Investor Relations;
- in the Shareholder Services/Information section,
click on Electronic Delivery of Proxy Materials; and
- follow the prompts to submit your electronic
consent.

*	See Item 7 “Management’s Discussion and Analysis of Financial Condition
and Results of Operations” in the Company’s Form 10-K for a description of
the basis of presentation of the financial information presented in these charts.
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www.imation.com
The name IMATION combines the essence of our
business – information – with its core values of
imagination and innovation. The correct pronunciation
of IMATION is:
ĭm – ā’ – shun
As in imagine
As in information
Rhymes with innovation
The annual report is printed on 20% recycled paper.
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responsible
stewardship
A DECADE OF RESPONSIBLE STEWARDSHIP IN OUR COMMUNITIES

Throughout our 10-year history, Imation has demonstrated a strong commitment

Imation, the Imation logo, Odyssey,
Mini TravelDrive, Memorex, the Memorex
logo, and “Is it live or is it Memorex”
are trademarks of Imation Corp. and
its subsidiaries. All other trademarks
are property of their respective owners.

IMATION 2006 ANNUAL REPORT and FORM 10-K

Imation Corp.
1 Imation Place
Oakdale, MN 55128-3414
651-704-4000
888-466-3456 phone
800-537-4675 fax
info@imation.com

to the communities in which we operate. The following are examples of our efforts
and accomplishments in employee safety and environmental stewardship as
well as corporate giving.
Our Wahpeton, North Dakota and Camarillo, California manufacturing plants
have achieved ISO 14001 registration by implementing environmental management
systems, and our Weatherford, Oklahoma facility is expected to be ISO 14001 registered
by the end of 2007. Both our Camarillo and Weatherford facilities remain participants
in the Environmental Protection Agency’s environmental initiatives, promoting better
environmental performance through greater regulatory flexibility. Imation received

building on a
decade of growth

the Minnesota Governor’s Award of Honor for Excellence in Workplace Safety and
Health, and our Wahpeton facility received the North Dakota Safety Council’s
Occupational Safety Award of Honor.
We partner with the City of Oakdale, Minnesota through the Adopt-A-Wetland
program. With numerous wetlands on our world headquarters site, Imation
employees play an important role in protecting these natural habitats.
Through our Corporate Giving programs during the past decade, Imation has donated
well over a million dollars, supporting our communities’ nonprofit organizations in
the areas of education, health and human services, and arts and culture.
Imation encourages and supports employee volunteers in our communities by
encouraging them to deliver Meals on Wheels, join in a United Way Day of Caring or
by providing a financial grant to a qualified nonprofit based on employee volunteer
participation.
Imation is partnering with middle school teachers around the United States to
bring technology into the classroom through our TechEd Grant Program, the newest
addition to our Community Affairs programming. And, Imation has reached across
the globe to support deployed military troops through our in-kind donation of more
than 450,000 ForceField™ CDs.
As we prepare for our next decade, and the decades that will follow, we remain
committed to sharing our spirit of innovation around the world through responsible
corporate citizenship.
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