


First Quarter 2022 Results and Highlights

The rollout for TrueCar+ has progressed well since its commercial launch in
Florida at the end of April, with dealers representing 19 brands already participating in the marketplace.
Our product and technology teams have streamlined the order flow and credit application process in
TrueCar+ and given dealers the ability to merchandise their protection products at the VIN level.
Our TrueCar+ platform also enables our dealers to include as part of a deal, trade payoff information,
taken directly from lenders. We have also added distance retailing and delivery so dealers can extend
their marketing reach to more used car shoppers.

$43.5 million, down 33.1% year over year and 5.1% sequentially, due primarily to lower close
rates as a result of limited dealer inventories and significantly higher prices for vehicles, a combination
that stems mainly from ongoing disruptions seen across the global automotive supply chain, including
the continuing semiconductor shortage.

$(12.4) million, as compared to $(8.4) million in the first quarter of 2021 and $(15.8) million in
the fourth quarter of 2021.

™ $(6.3) million, as compared to $2.1 million in the first quarter of 2021 and $(3.4)
million in the fourth quarter of 2021.

Our balance sheet remained strong with cash and equivalents of approximately
$234.8 million as of March 31, 2022 and no debt.

Key First Quarter 2022 Metrics

Revenue 543.5 million Traffic® 7.3 million

vs, 5651 million in G1 2021 vs. 7.2 million in Q1201
Net Loss (512.4) million Dealers 12,405

vs, [58.4) million in Q1202 vs, 14,148 in @1 2021
Adj. EBITDA™ ($6.3) million Units Q2K

vs, 521 million in Q1 2021 v, 164K in Q12021
Cash & Equivalents $234.8 million Monetization $473/unit

vs, 52746 million in Q1 2021 ws, 5391/ unit in G120

0 Refer to the accompanying financial tables for further details and a reconciliation of the non-GAAP measures presented to the most
directly comparable GAAP measures located at the end of this letter.

2 Average Monthly Unique Visitors
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To Our Fellow Stockholders:

Macro headwinds continue. The first quarter and subsequent weeks have been eventful for our
company as our teams focused on both the commercial launch of TrueCar+ in Florida and on
broadening its market coverage across the state. We are pleased with the progress made thus far,
although we continue to operate in a difficult macro environment that has yet to show meaningful
signs of improvement.

The microchip shortage continues to affect new vehicle production and, we believe, is likely to persist into
2023. The COVID-19 lockdowns in key manufacturing hubs like Shanghai, the geopolitical crisis in Ukraine
and the resulting sanctions on Russia add to the list of challenges that automotive manufacturers

and their suppliers have to navigate, in our view. These seem likely to make an already stressed global
supply chain even more so. It is still early days, but the costs of commodities and raw materials used in
manufacturing are already increasing. We will be watching these and other developments closely. We
expect little improvement in new vehicle production over the remainder of 2022.
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New vehicle listings across the industry continued to hover near the 1.1 million mark during the first
quarter. On average, new listings in April were 48.6% below year ago levels, but increased by 7.0%
from the average reading in January 2022. Domestic auto dealership inventories remain at less than
one-month'’s supply, according to our analysis. We expect dealer inventories to remain tight and lag
improvements in production volumes for new vehicles, due mainly to pre-sold new units.
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In addition to limited inventories, prices for new vehicles and used cars and trucks remain well above
year ago levels. The Consumer Price Index (CPI) for new vehicles was up 12.5% on a year over year basis
in March 2022, while the CPI for used cars and trucks was 35.3% above year ago levels. During the first
quarter, 64% of new cars sold above the Manufacturer's Suggested Retail Price (MSRP), according to our
analysis; and this increased slightly in April to 66%. While demand still exceeds supply, elevated vehicle
costs may be pricing some consumers out of the market. The Federal Reserve appears poised to raise
interest rates aggressively in future months to combat inflation, and while we have not seen the average
interest rate on new or used auto loans rise significantly through April, as vehicle financing costs rise,
vehicle affordability may continue to worsen for consumers.

The combination of low inventory and high prices continues to hurt our close rates and reported units, as
we discuss below. We anticipate some volatility in our reported metrics throughout 2022 and expect our
close rates to trail improvements in inventory and vehicle pricing for the broader industry.
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Over the past months, our product and technology teams
have added many new features and enhancements to improve the flow and connection points and to
provide a great user experience for participating dealers and consumers with TrueCar+. Our Certified
Dealers can now show consumers transactable prices in TrueCar+ that include incentives, tax and title
fees, and other important elements.

Our dealer teams have grown the quantity of brands and new, used, and certified pre-owned inventory
available in the TrueCar+ marketplace while broadening its coverage across the state of Florida. By the
end of April, dealers representing 19 brands had already been added and we expect additional progress in
the coming months. We also plan to expand TrueCar+ into additional states in the months ahead.

The size of our dealer network and the breadth of inventory gives us confidence that TrueCar+ can quickly
become a leader in automotive e-commerce if even a small portion of this inventory is made available

by dealers in the TrueCar+ marketplace. We are excited about our progress thus far and confident in our
asset-light marketplace approach, which does not require us to own physical inventory. While we do not
expect TrueCar+ to have a material impact on revenue in 2022, we continue to anticipate many future
opportunities for growth and monetization over time as we scale TrueCar+.

We Have Significant Scale
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Distance Retailing and new “Sell Your Car” experience launched. Our product and technology teams
continue to bring value to our dealers and consumers, as part of our product roadmap, with distance
retailing and a new Sell Your Car experience.

We began testing distance retailing in Texas in January. The service enables any dealership to expand the
market reach for their used car inventory across their region, while consumers benefit with an expanded
used car selection and the convenience of having a home delivery option. We recently added distance
retailing to TrueCar+, offering statewide and nationwide delivery for participating dealers in Florida.

Our new Sell Your Car experience, launched in March, gives consumers a True Cash Offer - an instant and
transparent online cash estimate of their vehicle's value, which they can lock in for three days. For our
dedalers, it provides a new channel through which they can acquire additional inventory, a pressing need
in the current environment. Sell Your Car has been well received thus far and has exceeded our plans; we
also have a strong pipeline of dealer prospects for Sell Your Car.

Electric Vehicles gaining mindshare with consumers. TrueCar has already established a strong position
in the growing electric vehicle (EV) category: based on TrueCar leads that can be attributed to sales

at our dealers, consumers using TrueCar have purchased more than 170,000 EVs (through April 15th,
including battery electric vehicles and plug-in hybrid electric vehicles). The sting of much higher prices

at the pump has caused consumer interest in EVs to rise. During March, we noted a shift in the mix of
vehicles for which consumers submitted leads with a 272% year-over-year increase in people submitting
leads for EVs and an 83% year-over-year rise for hybrids. Interest in EVs also appears to be broadening
beyond early adopters and individuals focused on the environment, to include budget conscious
shoppers, according to a mobility study conducted by TrueCar in March 2022. Consumers who are closer
to making a purchase within the next 6 months were significantly more likely to consider an EV, according
to the study. These shoppers skew younger and tend to be male, although this particular gender gap has
narrowed from past studies that we have conducted.

TrueCar's buying guides, rankings and other focused content will help consumers make more informed
decisions as they determine if an EV is right for them. We plan to strengthen our position further by
broadening our coverage of EVs while adding research and content to make TrueCar a destination for
consumers who are seeking to shop for or learn more about EVs.

New senior hire: Chief People Officer, Jill Angel. Our people are our most valuable resource and as we
continue to develop a greater product focus and introduce new offerings, we will need the right talent in
place to drive growth initiatives and strengthen our market position. We recently welcomed Jill Angel as
our new Chief People Officer to lead and manage TrueCar's people strategy, advise on key organizational
issues and ensure that appropriate resources and programs are in place to support our needs as we scale
our TrueCar+ marketplace. She moved into people operations with 20 years of experience in operations,
finance, and customer service for e-commerce platforms across several industries.
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In summary, TrueCar continued to make strong progress on our strategic plan in an uncertain and
rapidly changing environment. Macro headwinds and supply chain issues continue to hamper new
vehicle production across the automotive industry. We believe these production challenges and
resulting inventory constraints at dealerships will persist over the remainder of 2022. Vehicle prices

are high and this, combined with low dealer inventories, has hurt our close rates. Consumers face

the prospect of higher borrowing costs in the months ahead as interest rates rise. This may dampen
demand for vehicles even as little progress has been made with new vehicle supply. In this environment,
we expect our close rates to remain under pressure.

We continue to manage our business prudently while investing in product, technology, and marketing
to support TrueCar+ and deliver a unique car buying and selling experience. The capital requirements
for our asset-light marketplace are well met by our healthy balance sheet, which gives us ample
flexibility to consider potential tuck-in acquisitions that could help accelerate our product roadmap. We
have an active pipeline and carefully consider this and other opportunities to allocate capital in order to
put TrueCar in a strong position as market conditions eventually improve.

Michael Darrow Jantoon Reigersman
President and Chief Executive Officer Chief Financial Officer and
Chief Operating Officer
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Technology and Product Updates

As part of our product roadmap, we continue to introduce and test new offerings to strengthen our
core offering and TrueCar+. The investments made during the first quarter and those planned in
upcoming months are expanding the product portfolio we take to our dealer partners for new and
used cars.

Distance Retailing. In January, we began testing our distance retailing and delivery program in

Texas. The service, which is provided through a partnership with ACERTUS, a best-in-class automotive
logistics platform, gives dealerships the ability to extend their used inventory beyond their local market,
including an efficient and dependable way to ship the vehicle to the consumer, thus expanding their
marketing reach to more used car shoppers. For consumers, it offers access to a broader selection of
used car inventory. Early results have been promising for our dealers, who received double the consumer
interest in their vehicles when they expanded into 2-3 additional metro markets. We believe our
distance retailing service will be particularly beneficial to dealers seeking to level the playing field with
digital dealers and storefronts. We recently added distance retailing to TrueCar+ in Florida and expect it
to be an important part of a great consumer experience that offers our shoppers the convenience they
have come to expect from e-commerce.

New “Sell Your Car” Experience. Vehicle acquisition remains a key focus for our dealers in light of
market conditions and scarce overall supply for vehicles. Last year, we garnered wide adoption of

our Trade product with more than 7000 participating TrueCar dealers. In March 2022, we launched

a new Sell Your Car offering, which provides consumers with an upfront, transactable value on their
car available at any of our participating dealers. Concurrent with the launch of the service, we kicked
off a strong go-to-market effort to develop a nationwide network of participating dealerships for Sell
Your Car. We have seen very strong interest by dealers in this program from the outset. Dealer sign
ups through April have exceeded our plan, and many more dealers are either in the process of being
onboarded or in the pipeline of prospects. In addition, we have an extensive product roadmap planned
throughout the year that we believe will continue to enhance the product experience for both dealers
and consumers.
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TrueCar+. Throughout its pilot, we continued to improve TrueCar+ by incorporating feedback from
dealers and consumers. As a result, our teams were able to streamline the order flow for both
consumers and dealers, improve our credit application process and redesign our landing page to ensure
a great shopping experience and reduce abandonment. Our teams have been hard at work to deliver
additional unique and differentiated features. Our Certified Dealers can now show a transactable price
in TrueCar+ that includes incentives, rebates, tax and title fees across thousands of units of inventory.
We also enhanced our communication tools to power conversations between consumers and dealers.
Our TrueCar+ platform also enables our dealers to include, as part of a deal, a consumer’s trade
pay-off information, taken directly from their lender. This automated capability provides consumers
with a personalized experience and confidence in their deal numbers. In addition to this, we have
launched the ability for dealers to merchandise their protection products at the VIN level, giving them
considerable flexibility to price and customize their protection products menu. Finally, we have added
statewide and nationwide delivery for participating dealers to TrueCar+, giving them the ability to
merchandise their inventories across the state or nationwide.
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TrueCar at NADA

In March, the TrueCar crew headed to the National Automobile Dealers Association (NADA) Show

at the Las Vegas Convention Center to meet with our current dealers and to engage with new ones

to promote our latest product offerings, including TrueCar+. The event was a great success on many
levels with hundreds of interactions at our booth and multiple business meetings with key national

and strategic accounts, partners and clients. In addition, TrueCar was honored with two top-rated
DrivingSales Dealer Satisfaction awards, receiving a top dealer satisfaction ranking in the New Car
Leads and Used Car Leads categories, as determined by the thousands of auto dealers who are part of
the DrivingSales.com community.

Finally, TrueCar Military continued to show its support for great organizations dedicated to

supporting our veterans. At NADA, our team had the honor of presenting a check for $25,000 to the
Gary Sinise Foundation, which helps veterans, first responders, their families, and others in need through
its programs.

A

TrveCar
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Market Environment

The global supply chain remains under pressure and the availability of key components like microchips
remains constrained. The significant geopolitical and humanitarian crises that erupted in Ukraine in

late February added to uncertainty for automotive manufacturers (OEMs), particularly those in Europe.
Globally, OEMs are facing higher costs for raw material and key resources such as aluminum, lithium,
palladium and nickel, as a result. We are also waiting to see how pandemic-related factory closures and
production delays in manufacturing hubs like Shanghai and nearby provinces will affect global supply
conditions. While we continue to project 2022 industry sales of 15.4 million, we acknowledge that there are
potential risks to this outlook should conditions deteriorate in the months ahead.
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New Vehicle Trends. New vehicle seasonally adjusted annual rate (SAAR) improved to 15.1 million

in January, but trended lower in the two subsequent months, falling to 13.4 million in March, above
December’'s 12.5 million rate, but well below the 17.6 million seen in March of 2021. According to data

from Motor Intelligence, new vehicle stock was approximately 38,500 units higher in April 2022 than in
December 2021 but was 862,000 below the April 2021 total. The available days' supply of new vehicles
remained at 23 days in April 2022, in line with December 2021, according to our analysis. We see
production constraints persisting throughout 2022. We continue to expect that pre-sold units will take
some time to clear and will dampen the pace at which inventory rebuilds at local dealers in the near-term.
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OEMSs. OEMs continue to reduce marketing in the current environment. Based on our analysis, incentives
in particular were down 53% in Q1 across the industry, when compared to the prior year. In addition to
lower incentives, more than 64% of vehicles sold above MSRP in Q1 as compared to 63% seen in Q4.

Pre-Owned Vehicles. We continue to see strong demand and ongoing competition among dealers
for available pre-owned stock as available supply remains tight. Used list prices remain elevated, as
compared to year ago levels.

During Q1, the average new vehicle list price declined by 1% as compared to Q4 to $45.3 thousand while
the average used vehicle list price increased 2% to $33.4 thousand, based on our analysis. The average
new vehicle list price in Q1 was up 25% compared to the prior year, while the used vehicle list price
increased 37%.

Aside from supporting higher pricing, the imbalance between vehicle inventories and demand continues
to have a dampening effect on marketing spend by dealers. Collectively, these market trends, which we
have been calling out for the past three quarters, continued to cause headwinds for our business, which is
reflected in close rates and reported units as we note in the financial discussion that follows.

Real median household income was $67.5 thousand (2020), according to the U.S. Census Bureau, making
an auto purchase a significant one for most households. Consumers are seeing sharply higher gasoline
and food prices on top of elevated prices for new and used vehicles. We are monitoring these and other
factors that may affect consumer demand, such as rising interest rates, which will eventually mean higher
financing costs for borrowers.

TrueCar Q12022 | Stockholder letter 12



Q12022 Financial Discussion

Revenue

Revenue of $43.5 million declined 33.1% year over year

and 5.1% sequentially. The year over year and sequential
revenue declines were mainly due to pressure on our close
rates brought on by high vehicle prices and limited new
vehicle inventories across dealers, which resulted in lower
dealer revenue. Pay-per-sale transaction revenue accounted
for approximately 20.6% of dealer revenue during the first
quarter as compared to 28.1% in the first quarter of 2021
and 21.2% in the fourth quarter. This decline was partially
offset by increased independent dealer revenue, which grew
4.2% year over year and 2.2% sequentially, reflecting strong
demand and wider availability for used vehicles.

OEM incentive and other revenue ended the period at $1.0
million and $0.2 million, respectively, with OEM incentive
revenue down from the $2.8 million reported in the year-
ago first quarter and the $1.4 million reported for the fourth
quarter of 2021 as marketing and incentive spend by OEMs
remained low.

Key Metrics

Dealer count at the end of the first quarter was 12,405,
comprising 8,299 franchise dealers and 4,106 independent
dealers. Independent dealer count increased 10.9% year
over year and 2.3% sequentially while franchise dealer count
declined by 20.6% year over year and 2.2% sequentially. This
divergence between franchise and independent dealers

is representative of new vs. used vehicle availability in the
macro environment.

We continue to anticipate some fluctuation in our dealer
count due to limited dealer activations in the current
environment where strong vehicle demand is often met
with limited stock and elevated pricing. We also continue to
expect dealers to limit marketing spend as they look to fill
out their inventories and manage expenses.
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Total first-quarter units were 92K as compared to 166K during
the same quarter last year and 101K in the fourth quarter of
2021. Total units declined by 44.8% year over year with new
units experiencing a greater relative decline.

Consistent with demand trends and the greater constraints
seen in the availability of new vehicles, used vehicles as a
percentage of total units increased to 48% compared to 44%
in the fourth quarter of 2021, and 40% in the first quarter of
last year.

Monetization increased to $473 from $450 during the

fourth quarter of 2021, and $391in the first quarter of 2021.
The driver of this increase was improved franchise and
independent dealer subscription monetization, which was
spurred both by the tendency for subscriptions revenue to
lag a downturn in units and the increase in used car demand
as independent dealer revenue rose 4.2% year over year, and
2.2% sequentially.
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Consumer traffic averaged 7.3 million monthly unique
visitors, a decline from 9.2 million seen during the first quarter
of 2021 and 7.4 million seen during the fourth quarter of

2021, which was driven in part by our decision to dial back on
marketing as a result of low vehicle inventory in the market.

Expense and Margin

(Reconciliations of non-GAAP metrics used in this letter to their
nearest GAAP equivalents are provided at the end of this letter).

First-quarter gross profit, defined as revenues less cost of
revenue, was $38.6 million with a gross margin of 88.6%,
relatively in line with the prior quarter.

Technology and development expenses were $10.3 million

on a GAAP basis and $9.4 million on a non-GAAP basis in
the first quarter of 2022, down 8.4% and 6.5% year over year,
respectively. The year over year decrease was primarily driven
by personnel costs due to lower headcount. Sequentially,
technology and development expenses increased 7.2% on a
GAAP basis and 9.7% on a non-GAAP basis. The sequential
increase was primarily a result of seasonally higher
headcount expenses in the first quarter, including higher
payroll taxes.

General and administrative expenses were $11.7 million on a
GAAP basis and $9.7 million on a non-GAAP basis in the first
quarter, down 7.5% and 7.7% year over year, respectively. On
a GAAP basis, the year over year decline was primarily due
to lower professional fees and stock-based compensation
resulting from certain awards being fully vested prior to the
first quarter of 2022 and lower headcount costs. On a non-
GAAP basis, the decline was largely due to lower professional
fees and lower headcount expenses. Sequentially, general
and administrative expenses increased 5.7% and 7.5% on a
GAAP and non-GAAP basis, respectively. The increases were
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primarily a result of seasonally higher headcount expenses in the first quarter of the year.

Sales and marketing, our largest expense category, was $27.1 million on a GAAP basis and $25.9 million
on a non-GAAP basis in the first quarter of 2022, down 32.5% and 30.2% year over year, respectively.
Sequentially, sales and marketing expenses were down 2.1% on both a GAAP and non-GAAP basis.

The year over year and sequential declines are reflective of our efforts to manage our sales and marketing
expenses in response to macro-economic trends and automobile inventory shortages.

Within sales and marketing expense, TrueCar.com acquisition expense was $5.1 million, down 63.4% from
$14.1 million in the year-ago first quarter and down approximately 32.6% from $7.6 million sequentially.
Cost per sale for TrueCar.com units was $131, down 15.1% year over year and down 19.9% sequentially.
Partner marketing spend was $8.9 million in the first quarter, down 12.6% year over year and flat on a
sequential basis. Finally, headcount and other marketing expenses were $11.8 million, down 79% year over
year and up 19.6% sequentially. The year over year decrease was primarily driven by personnel expenses
due to lower headcount and the sequential increase was primarily a result of seasonally higher headcount
expenses in the first quarter, including higher payroll taxes.

In summary, amid challenging market conditions that persisted during the first quarter, we managed
our business prudently, by scaling back our sales and marketing spending while continuing to invest in
strategic initiatives to position us to benefit as market conditions improve.

We ended the first quarter with approximately $234.8 million in cash and equivalents, as compared to
$245.2 million at the end of the fourth quarter of 2021 and $274.6 million at the end of the first quarter of
2021. On February 2, 2022, we entered into an agreement with Accu-Trade to redeem our 20% ownership
interest for an initial cash consideration of $12.8 million which was paid at closing on March 1, 2022. An
additional $3.2 million in cash is held in escrow and is releasable to us if certain criteria are met during a
75-day window post-closing. We continue to have no debt. During the quarter, we used approximately $11.5
million to repurchase shares of our common stock under our existing share repurchase plan.

There remains considerable uncertainty across the automotive industry due to global supply chain
issues, particularly for new vehicles. Vehicle inventories have remained at levels that are well below
industry norms while pricing remains well above average. Although we haven't seen a significant impact
yet from the conflict in Ukraine and factory shutdowns in China, we believe such events may create
more challenges for the global supply chain. We expect new vehicle supply constraints and low dealer
inventories to persist throughout 2022. Aside from this, we see potential headwinds for consumer demand
due to elevated vehicle prices and the potential for higher financing costs as the Federal Reserve raises
interest rates. The combination of these and other factors likely means that our close rates and reported
units will remain under pressure throughout 2022 and will lag future improvements seen for the industry,
as discussed earlier. Due to these factors, we are not providing quarterly guidance. However, we plan to
continue to invest in TrueCar+ and other strategic initiatives that, we believe, will position us for future
growth and increased monetization. We continue to expect adjusted EBITDA to be negative during 2022.
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Live Call and Webcast Details

TrueCar's management will host a call to discuss first quarter
financial results on Tuesday, May 10, 2022 at 9:00 a.m.
Eastern Time.

A live webcast of the call can be accessed from the Investor
Relations section of our website and by using this link.
Investors and analysts can also participate in the call

by dialing 1-877-870-4263 (domestic) or 1-412-317-0790
(international).

An archived replay of the call will be available upon
completion on the Investor Relations section of our website
at irtruecar.com.

TrueCar has used and intends to continue to use its
Investor Relations website (ir.truecar.com), LinkedIn
(https:/www.linkedin.com/company/truecar-inc-), Twitter
(@TrueCar) and Facebook (www.facebook.com/TrueCar) as
means of disclosing material non-public information and
for complying with our disclosure obligations under
Regulation FD.

About TrueCar

TrueCar is a leading automotive digital marketplace that
enables auto buyers to connect to our nationwide network
of Certified Dealers. We are building the industry’'s most
personalized and efficient auto buying experience as we seek
to bring more of the purchasing process online. Consumers
who visit our marketplace will find a suite of vehicle discovery
tools, price ratings and market context on new and used

cars — all with a clear view of what'’s a great deal. When

they are ready, TrueCar will enable them to connect with

a local Certified Dealer who shares in our belief that truth,
transparency and fairness are the foundation of a great

auto buying experience. As part of our marketplace, TrueCar
powers auto-buying programs for over 250 leading brands,
including AARP, Sam's Club, Navy Federal Credit Union

and American Express. TrueCar is headquartered in Santa
Monica, California, with an office in Austin, Texas.
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Forward-Looking Statements

This document contains forward-looking statements. All statements contained herein other than statements
of historical fact are forward-looking statements, including statements regarding our expected adjusted
EBITDA, expansion plans and progress for TrueCar+ home delivery, including our ability to provide home
delivery in specific markets, our Sell Your Car experience solution, our EV coverage, future growth and
monetization opportunities, close rates, unit volumes and our dealer marketing spend, our ability to receive
contingent proceeds related to the redemption of our equity interests in Accu-Trade, our activity with respect
to future mergers and acquisitions, and the macro environment, including automobile inventory levels, supply
chain and other production constraints including ongoing microchip shortages, consumer demand, interest
rates, inflation rates and industry sales. These forward-looking statements are subject to a number of risks,
uncertainties and assumptions that may prove incorrect, any of which could cause our results to differ
materially from those expressed or implied by such forward-looking statements, and include, among others,
those risks and uncertainties described under the heading “Risk Factors” in our Annual Report on Form 10-K
for the year ended December 31, 2021 filed with the Securities and Exchange Commission, or SEC, and our
Quarterly Report on Form 10-Q for the quarter ended March 31, 2022 to be filed with the SEC. Moreover, we
operate in a very competitive and rapidly changing environment. New risks emerge from time to time. It is
not possible for our management to predict all risks, nor can management assess the impact of all factors
on our business or the extent to which any factor, or combination of factors, may cause actual results to
differ materially from those contained in any forward-looking statements we may make. All forward-looking
statements in this press release are based on information available to our management as of the date of this
press release and except as required by law; management assumes no obligation to update those forward-
looking statements, which speak only as of their respective dates.

Use of Non-GAAP Financial Measures

This document includes the following Non-GAAP financial measure: Adjusted EBITDA. We define
Adjusted EBITDA as net income (loss) adjusted to exclude interest income, depreciation and amortization,
stock-based compensation, gain (loss) from equity method investment, changes in the fair value of
contingent consideration, other income, lease exit costs, and income taxes. We have provided below a
reconciliation of Adjusted EBITDA to net loss, the most directly comparable GAAP financial measure.
Adjusted EBITDA should not be considered as an alternative to net loss or any other measure of financial
performance calculated and presented in accordance with GAAP.

We use Adjusted EBITDA as an operating performance measure because it is (i) an integral part of our
reporting and planning processes; (ii) used by our management and board of directors to assess our
operational performance, and together with operational objectives, as a measure in evaluating employee
compensation and bonuses; and (iii) used by our management to make financial and strategic planning
decisions regarding future operating investments. We believe that using Adjusted EBITDA facilitates
operating performance comparisons on a period-to-period basis because it excludes variations primarily
caused by changes in the excluded items noted above. In addition, we believe that Adjusted EBITDA and
similar measures are widely used by investors, securities analysts, rating agencies and other parties in
evaluating companies as measures of financial performance and debt service capabilities.
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Our use of Adjusted EBITDA has limitations as an analytical tool, and you should not consider it in
isolation or as a substitute for analysis of our results as reported under GAAP. Some of these limitations
are:

« Adjusted EBITDA does not reflect the receipt of interest or the payment of income taxes;
« Adjusted EBITDA does not reflect changes in, or cash requirements for, our working capital needs;

« although depreciation and amortization are non-cash charges, the assets being depreciated and
amortized may have to be replaced in the future, and Adjusted EBITDA does not reflect cash
capital expenditure requirements for such replacements or for new capital expenditures or any other
contractual commitments;

« Adjusted EBITDA does not reflect the lease exit costs associated with subleasing;

« Adjusted EBITDA does not consider the dilutive impact of shares issued or to be issued in
connection with stock-based compensation; and

« other companies, including companies in our own industry, may calculate Adjusted EBITDA
differently than we do, limiting its usefulness as a comparative measure.

Because of these limitations, you should consider Adjusted EBITDA alongside other financial
performance measures, including our net loss, our other GAAP results and various cash flow metrics. In
addition, in evaluating Adjusted EBITDA, you should be aware that in the future we will incur expenses
such as those that are the subject of adjustments in deriving Adjusted EBITDA and you should not infer
from our presentation of Adjusted EBITDA that our future results will not be affected by these expenses
or any unusual or non-recurring items.
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Financial statements and non-GAAP financial measures

TRUECAR, INC.

CONSOLIDATED STATEMENTS OF OPERATIONS

Eevenues
Costs and operaling expenses;
Cost of revenue
Sales and marketing
Technology and dev elopment
iFeneral and administirative
Depreciation and amarization
Total costs and operaling expenses
Loss from operations
[nterest mcome
Other income
Gain (loss) from equity method investment
Loss before income taxes
Provision for income taxes

Met loss

Met loss per shara, basic and diluted

(In thousands, except per share data)
{Unaudited)

Weighted average common shares outstanding, basic and diluted

Three Months Ended March 31,

2022 2021
$ 43,533 § 65,105
4,946 5,458

27,081 40,099

10,255 11,193

11,724 12,678

3.660 4312

57,666 73,740

(14,133) (2,635)

29 15

625

1.749 (329)

(12,357) (3,324)

57 94

$ (12.414) § (8.418)
$ (0.13) (0.00)
95,924 98,581



TRUECAR, INC.
CONSOLIDATED BALANCE SHEETS
{In thousands)

(Unaudited)
March 31, 2022 December 31, 2021
Assets
Current assets
Cash and cash equivalents b 234782 % 245217
Accounts receivable, net 15,108 16,710
Prepaid expenses G6,004 6,145
Other current assets G015 1,866
Total current assets 261,909 260,938
Property and equipment, net 18, 580 19,135
Operating lease neht-of-use assets 22 508 23,605
Goodwill 51,205 51,205
Intanmible assets, net 4 538 4 950
Equity method investment — 14,500
Other assels 4.316 4317
Total asseis ] 303356 § 387670
Liabilities and Stockholders® Equity
Current habihities
Agcounts pavable b3 11,084 § 11,364
Acerued emploves expenses 3.010 5,187
Operating lease liabilities, current 5.381 5,253
Acerued expenses and other current habalities 9,746 0677
Total current liabilities 29221 31,481
Deferred tax habihities 119 103
Operating lease halilities, net of current portion 24 789 26,300
Total habalities 54,129 537,884
Stockholders® Equity
Common stock 10 10
Additional paid-in capital 715478 TI3.623
Accumulated deficit (406,261 (393,847
Total stockholders’ cquity 309227 329,786
Total hablities and stockholders” equity 3 363,356 % IRT.6T0
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TRUECAR, INC.
RECONCILIATION OF NET LOSS TO ADJUSTED EEBITDA
{Tn thousands)
(Unaudited)
Three Months Ended
March 31,2022 December 31, 2021 March 31, 2021
{in thousands)

Reconciliation of Net Loss to Adjusted EBITD A

Met loss 5 (12.414) 8 (15,792) % (,418)
MNon-GAAP adjustments:
Interest income 2n (123 (15)
Depreciation and amontization 3,660 3,548 4.312
Steck-based compensation 3,498 4,403 6,385
(Gain) loss from equity method investment (1) {1,749} 4,451 329
Change in fair value of contingent consideration — R 31
Other income (2) (625)
Lease exit costs (3) G0 R —
Provision for income taxes 57 17 04
Adjusted EBITDA s (6,306) § (3.385) § 2,093

(1) The excluded amounts include a $1.7 million gain from changes in fair value of a derivative asset recognized from the sale
of our equity method investment in Accu-Trade in the first quarter of 2022, anda $4.1 million impairment charge we
recognized on our equity method investment in Accu-Trade during the fourth quarter of 2021,

(2) Other income primarily consists of fees eamed associated with the transition services agreement we entered into with 1.1,

FPower in connection with our ALG divestiture.

(3) Represents lease exit costs associated with certain of our existing oflice location. We consider these charges 1o be unrelated
to our underlying results of operations and believe that their exclusion is appropriate to facilitate period-to-period operating
performance compansons.
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TRUECAR, INC.
RECONCILIATION OF GAAF EXPENSES TO NON-GAAP EXPENSES
(Tn thousands)
{(Unaudited)

Three Monihs Ended

March 31, 2022 Diecember 31, 2021 March 31,2021

Cost of revenue, as reported 3 4,946 % 5320 % 3,458
Stock-based compensation 37 46 71
Mon-GAAP cost of revenue 3 4909 % 3274 3 5.387
Sales and marketing, as reported 3 27081 % 27665 3 40, 000
Stock-based compensation 1.175 1.216 2,959
Mon-GAAP sales and marketing 3 25906 3 26449 3 37.140
Technology and development, 25 reported 3 10,255 3 9569 3 11.193
Stock-based compensation 900 1,044 1,188
Mon-GAAP technology and development 3 9355 3 8,525 § 14,005
General and administrative, as reported 3 1,724 3% 11,095 % 12,678
Stock-hased compensation 1,386 2,097 2167
Lease exit costs (1) 669 — —
Change in the fair value of contingent consideration 31
Mon-GAAP general and admimistrative 3 0669 5 8998 3% 10,480

(1) Represents lease exit costs associated with certain of our existing office location, We consider these charges o be unrelated
to our underlving results of operations and believe that their exclusion is appropriate to facilitate period-to-period operating
performance compansons,
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Thank You

TrueCar



