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DISCLAIMER

Forward -Looking Statements

This presentation, including the sections 020 24 vkeilr sPte rH alrfmaiccheioe vaenrde md Aspome ROP2rHg2 s tiCalitt el noeonktos, 0 wO'Birhainnd t he meaning of t he OsmaRefermia of 965 Forwgrd dooking i o n s
statements generally are accompanied by words such as ObelOexwe,ca , @mais,ho udwi, lol ,Oavo@d dt, iomatpd ,am , @c Oiptrierdu e,t @ oOOptoit ein pndapekpressiold thatpredictdr indisate utiure even@bru t u r €
trends or that are not statements of historical matters. These forward -looking statements include, but are not limited to, state ments regarding estimates and forecasts of other financial and performance metrics and projections of market opportunity. The se statements are based on various

assumptions, whether or not identified in this presentation, and on the current expectations of the respective management of Lanvin Group and are not predictions of actual performance. These forward  -looking statements are provided for illustrative purposes  only and must not be relied on by an

investor as, a guarantee, an assurance, a prediction or a definitive statement of fact or probability. Actual events and circ umstances are difficult or impossible to predict and will differ from assumptions. Many actual events and circumstances are beyo nd the control of Lanvin Group. Potential risks

and uncertainties that could cause the actual results to differ materially from those expressed or implied by forward -looking st atements include, but are not limited to, Lanvin Group's ability to timely complete its financial closing procedures and fina lize its consolidated financial statements for the six

mont hs ended June 30, 2024; changes adversely affecting the bddisancialenfosnatiom anticipated growth sate vprofitabil@randunarket opporunity may potlbe anlinaication of its@atualu p n sesufisroofytueeaesults; management of

growth; the impact of health epidemics, pandemics and similar outbreaks, including the COVID -19 pandemic on Lanvin Group'sbusinesses; Lanvin Groupns ability to safeguard the value, r e crey and ¢changimg custonder pretegncésa t i o n
the ability and desire of consumers to shop; Lanvin Groupnpdaabviilni tGy otum@ nssuade d 9 ftwyl Ity ierhifleemea nvteliyt snamwagien é ¢ s wtdrveatr d g isaacgateydiodgrdsteaonskineet demand; ighp e ns e s
|l evel s of competition in the personal luxury products msirr ketiodi pauphenoss tantanviGnoGpngepgbi i syrtbunegotfatel| i midexcdt aitsi dtmtedhewtiutad Iproprsey
ability to attract and retain qualified employees and pr etsieeffecive interramlfcontmoss;genbral econorkié cbndisons; theaesult of futur&financiny gfforts;aabdithiose fagtorstdiscusd e v esdd anphe @epouds filedeby Lanvin Group from time to

time with the SEC. I f any of these risks materialize or leamaterially froBithe tesults snpledby thespforwaol n slooking stateznenitsniTbevermayebe additiorakrisks thak Lanvia Graup present o ly does nat kndwf, or that Lanvin Group

currently believes are immaterial, that could also cause actual results to differ from those contained in the forward -looking st atements. In addition, forward -l ooki ng st atements reflect Lanvin Groupns ex pvewstasoftheaatesof thipptesentation. or f or e
Lanvin Group anticipates that subsequent events and devel op me ietLanviwGrdup may electsoaipdatatnesei fonward r -tooking|stateraents s somepeint in the future, lcahvien Grgup spedifically eiscla r ,im amphobligation to do so. These

forward-l ooki ng statements should not be relied upon as repr esent iteofthisipesentdtion. AGordingly, rebance sheuld siat be elacedwupoa the farwayd d dobkeng statefnesits.quent t o t he da

Use of Non -IFRS Financial Metrics

This presentation includes certain non -IFRS financial measures (including on a forward -looking basis) such as ContributionProfi t , Contri bution Profit Margin, Adjusted Operating Prof it adjastkfaamings ltbfore mteresi, taxgss bef or e
depreciation and amorti zat i on-IHROhahsulesareamadditBn, ahdnbta substitlitdéfer sresuperiorn to measures of financial performance prepared in accordance with IFRS and should not be considered as an alternative to net i ncome, operating income or any other
performance measures derived in accordance with IFRS. Reconciliations of non  -IFRS measures to their most directly comparable IFR S counterparts are included in the Appendix to this presentation. Lanvin Group believes that these non - IFRS measures of financi al results (including on a forward -

looking basis) provide useful supplemental information to investors about Lanvin Group. Lanvin Group's management uses forwar d looking non -IFRS measures to evaluate Lanvin Group's projected financial and operating performance. Lanvin Group believes that th e use of these non -IFRS financial
measures provides an additional tool for investors to use in evaluating projected operating results and trends in and in comp aring Lanvin Group's financial measures with other similar companies, many of which present similar non -IFRS financial measures to investors. However, there are a number of
limitations related to the use of these non -IFRS measures and their nearest IFRS equivalents. For example, other companies may ¢ alculate non -IFRS measures differently, or may use other measures to calculate their financial performance, and therefore Lanvin Group's non -IFRS measures may not

be directly comparable to similarly titled measures of other companies. Lanvin Group does not consider these non -IFRS measures in isolation or as an alternative to financial measures determined in accordance with IFRS. The principal limitation of these non-1FRS financial measures is that they

exclude significant expenses, income and tax liabilities that are required by IFRS to be recorded in Lanvin Group's financial statements. In addition, they are subject to inherent limitations as they reflect the exercise of judgements by Lanvin Group ab out which expense and income are excluded or

included in determining these non -IFRS financial measures. In order to compensate for these limitations, Lanvin Group presentsn  on-IFRS financial measures in connection with IFRS results.
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Global macro -economic headwinds were impactful

Appointment of Artistic Director at Lanvin and Creative Director at
Sergio Rossi

|l nt egration challenges of Wol for
significant shipping issues

Wholesale market challenges contributed to majority of the revenue
decrease

Group gross profit margin steady, with strong increases at Lanvin,
St. John, and Caruso from higher full -price sell -through and
strategic inventory management

LANVIN GROUP




H1 BRAND HIGHLIGH IS

FIRST HALF ACHIEVEMENTS

LANVIN

A Peter Copping introduced as
upcoming Artistic Director

A Lanvin Lab 2.0 - partnered with
artist Erwin Wurm for a
monumental bag sculpture that
will tour five key cities in China

A Continued push of the iconic
ballerina and iconic dresses
with the Benjamin Millepied
video project

A Reopening of the South Coast
Plaza boutique in May

| [Wolford] |
A Successful launch of W.O.W
leggings across all channels

with exceptional sell -through

A Opened store in Kuwait City,
marking its first location in the
Middle East

SEergio rossi

A First flagship store opened in
Dubai Mall; future store opening
in Abu Dhabi in 2025

A Successful retail pop -ups in
Japan to celebrate the iconic
Mermaid collection SS24

A Paul Andrew announced as
new Creative Director in July
2024; first major seasonal
launch will be in 2025

ST. JOHN

A Successful client events with
Central Park Conservancy and
JP Morgan

A NY flagship store opened

A Successful launch party with
Vogue for St. John Vintage Edit

A Edie Parker x St. John
campaign featuring Leighton
Meister had 2M+ views in 2
weeks with 1.1M likes; grew
TikTok followers by 2000%

CARUSO

A New AAA fashion maison
account gained, first orders
exceeding t1M

A Successful showcasing of
FW24 and SS25 collections at
Pitti Uomo with great press
coverage; led to new business
development
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