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Forward -Looking Statements
This presentation, including the sections Ơ2024 First Half Achievementsơ, Ơ2024 Outlookơ,  ƠBrand-Level Performanceơ and ƠAppendixơ, contain Ơforward-looking statementsơ within the meaning of the Ơsafe harborơ provisions of the Private Securities Litigation Reform Act of 1995. Forward -looking 
statements generally are accompanied by words such as Ơbelieve,ơ Ơmay,ơ Ơwill,ơ Ơestimate,ơ Ơcontinue,ơ Ơanticipate,ơ Ơintend,ơ Ơexpect,ơ Ơshould,ơ Ơwould,ơ Ơplan,ơ Ơpredict,ơ Ơpotential,ơ Ơseem,ơ Ơseek,ơ Ơfuture,ơ Ơoutlook,ơ Ơguidance,ơ Ơprojectơ and similar expressions that predict or indicate future events or 

trends or that are not statements of historical matters. These forward -looking statements include, but are not limited to, state ments regarding estimates and forecasts of other financial and performance metrics and projections of market opportunity. The se statements are based on various 
assumptions, whether or not identified in this presentation, and on the current expectations of the respective management of Lanvin Group and are not predictions of actual performance. These forward -looking statements are provided for illustrative purposes only and must not be relied on by an 
investor as, a guarantee, an assurance, a prediction or a definitive statement of fact or probability. Actual events and circ umstances are difficult or impossible to predict and will differ from assumptions. Many actual events and circumstances are beyo nd the control of Lanvin Group. Potential risks 

and uncertainties that could cause the actual results to differ materially from those expressed or implied by forward -looking st atements include, but are not limited to, Lanvin Group's ability to timely complete its financial closing procedures and fina lize its consolidated financial statements for the six 
months ended June 30, 2024; changes adversely affecting the business in which Lanvin Group is engaged; Lanvin Groupƞs projected financial information, anticipated growth rate, profitability and market opportunity may not be an indication of its actual r esults or future results; management of 
growth; the impact of health epidemics, pandemics and similar outbreaks, including the COVID -19 pandemic on Lanvin Group's busin esses; Lanvin Groupƞs ability to safeguard the value, recognition and reputation of its brands and to identify and respond tonew and changing customer preferences; 

the ability and desire of consumers to shop; Lanvin Groupƞs ability to successfully implement its business strategies and plans;Lanvin Groupƞs ability to effectively manage its advertising and marketing expenses and achieve desired impact; its ability to accurately forecast consumer demand; high 
levels of competition in the personal luxury products market; disruptions to Lanvin Groupƞs distribution facilities or its distribution partners; Lanvin Groupƞs ability to negotiate, maintain or renew its license agreements; Lanvin Groupƞs ability to protect its intellectual property rights; Lanvin Groupƞs 
ability to attract and retain qualified employees and preserve craftmanship skills; Lanvin Groupƞs ability to develop and maintain effective internal controls; general economic conditions; the result of future financing efforts; and those factors discus sed in the reports filed by Lanvin Group from time to 

time with the SEC. If any of these risks materialize or Lanvin Groupƞs assumptions prove incorrect, actual results could differ materially from the results implied by these forward -looking statements. There may be additional risks that Lanvin Group present ly does not know, or that Lanvin Group 
currently believes are immaterial, that could also cause actual results to differ from those contained in the forward -looking st atements. In addition, forward -looking statements reflect Lanvin Groupƞs expectations, plans, or forecasts of future events and views as of the date of this presentation. 
Lanvin Group anticipates that subsequent events and developments will cause Lanvin Groupƞs assessments to change. However, while Lanvin Group may elect to update these forward -looking statements at some point in the future, Lanvin Group specifically discla im any obligation to do so. These 

forward -looking statements should not be relied upon as representing Lanvin Groupƞs assessments of any date subsequent to the date of this presentation. Accordingly, reliance should not be placed upon the forward -looking statements. 

Use of Non -IFRS Financial Metrics

This presentation includes certain non -IFRS financial measures (including on a forward -looking basis) such as Contribution Profi t, Contribution Profit Margin, Adjusted Operating Profit, adjusted earnings before interest and taxes (ƠAdjusted EBITơ), and adjusted earnings before interest, taxes, 
depreciation and amortization (ƠAdjusted EBITDAơ). These non-IFRS measures are an addition, and not a substitute for or superior to measures of financial performance prepared in accordance with IFRS and should not be considered as an alternative to net i ncome, operating income or any other 
performance measures derived in accordance with IFRS. Reconciliations of non -IFRS measures to their most directly comparable IFR S counterparts are included in the Appendix to this presentation. Lanvin Group believes that these non - IFRS measures of financi al results (including on a forward -

looking basis) provide useful supplemental information to investors about Lanvin Group. Lanvin Group's management uses forwar d looking non -IFRS measures to evaluate Lanvin Group's projected financial and operating performance. Lanvin Group believes that th e use of these non -IFRS financial 
measures provides an additional tool for investors to use in evaluating projected operating results and trends in and in comp aring Lanvin Group's financial measures with other similar companies, many of which present similar non -IFRS financial measures to investors. However, there are a number of 
limitations related to the use of these non -IFRS measures and their nearest IFRS equivalents. For example, other companies may c alculate non -IFRS measures differently, or may use other measures to calculate their financial performance, and therefore Lanvin Group's non -IFRS measures may not 

be directly comparable to similarly titled measures of other companies. Lanvin Group does not consider these non -IFRS measures in isolation or as an alternative to financial measures determined in accordance with IFRS. The principal limitation of these non-IFRS financial measures is that they 
exclude significant expenses, income and tax liabilities that are required by IFRS to be recorded in Lanvin Group's financial statements. In addition, they are subject to inherent limitations as they reflect the exercise of judgements by Lanvin Group ab out which expense and income are excluded or 
included in determining these non -IFRS financial measures. In order to compensate for these limitations, Lanvin Group presents n on-IFRS financial measures in connection with IFRS results.





Global macro -economic headwinds were impactful

Appointment of Artistic Director at Lanvin and Creative Director at 

Sergio Rossi

Integration challenges of Wolfordƞs new 3PL provider resulted in 

significant shipping issues

Wholesale market challenges contributed to majority of the revenue 
decrease

Group gross profit margin steady, with strong increases at Lanvin, 
St. John, and Caruso from higher full -price sell -through and 
strategic inventory management
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FIRST HALF ACHIEVEMENTS

ÅPeter Copping introduced as 
upcoming Artistic Director

ÅLanvin Lab 2.0 - partnered with 
artist Erwin Wurm for a 
monumental bag sculpture that 
will tour five key cities in China

ÅContinued push of the iconic 
ballerina and iconic dresses 
with the Benjamin Millepied 
video project

ÅReopening of the South Coast 
Plaza boutique in May

ÅSuccessful launch of W.O.W 
leggings across all channels 
with exceptional sell -through

ÅOpened store in Kuwait City, 
marking its first location in the 
Middle East

ÅSuccessful client events with 
Central Park Conservancy and 
JP Morgan

ÅNY flagship store opened

ÅSuccessful launch party with 
Vogue for St. John Vintage Edit

ÅEdie Parker x St. John 
campaign featuring Leighton 
Meister had 2M+ views in 2 
weeks with 1.1M likes; grew 
TikTok followers by 2000%

ÅNew AAA fashion maison 
account gained, first orders 
exceeding ƫ1M (to impact H2)

ÅSuccessful showcasing of 
FW24 and SS25 collections at 
Pitti  Uomo with great press 
coverage; led to new business 
development

ÅFirst flagship store opened in 
Dubai Mall; future store opening 
in Abu Dhabi in 2025

ÅSuccessful retail pop -ups in 
Japan to celebrate the iconic 
Mermaid collection SS24

ÅPaul Andrew announced as 
new Creative Director in July 
2024; first major seasonal 
launch will be in 2025


