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WildBrainis aglobal mediacompany
that creates, manages andelivers

engagingcontent and brands tkids
and families everywhere

W WildBrain







Proven Global Leadefcused on Creativity, BranBuilding

and Global Business Development

New CGSuite and executive appointments

EricEllenbogenCEOhas 30+ years running entertainment businesses:
A President of Broadway Video Entertainment

A President of Golden Books Family Entertainment

A CEO of Marvel Enterprises before its acquisition by Disney

A Cofounded Classic Media, acquired ByeamWorks Animation

A CoPresident of Classic Media, a business unNBEUniversial

Aaron AmegCFO)a CPA anspecialist in business improvement, M&A
integration in management positions with public and private companies
Alhh 2F 2AftR.NAyQa LINBRSOS&az2NE 5|
A Chief Integration Officer for DHX Media following acquisition of Cookie Jar
Entertainment, where he was CFO

A Senior roles with Atlas Cold Storage, Centenario Copper, and TSC Stores

Josh ScherbéPresident)leadsour teamsresponsible foONB I G Ay 3 1 A

family content and placing our shows on screens globally

A With companysince its founding in 2006, coming over with DECODE
Entertainment when it merged with Halifax Film

A Key role in WildBrain beimgcognizedas a leading international producer

WildBrain Spark

W WildBrain

and supplier ofVprogrammingl Y R 0dzA f RAYy 3 2 dzNJ | 2 dz¢ d

Deirdre BrennarfCOQ oversees global distributigrour AVOD

business and oufamily broadcast channels in Canada. Pre\sensor

roles held at:

A NBCUniversal Cable Entertainment, Corus Entertainment, Australian
Broadcasting Corp., BBC Worldwide Australia, Nickelodeon Australia

Damon Berge(Chief Marketing Officerdrives new business and
revenue through opportunities in media sales, social commerce and
digital marketing for both WildBrain and thighrty brands. Previous
senior roles held at:

A Mattel, Fullscreen and 20Century Fox

~ Tim Erickson (EVP, Brand at Peanuts Worldyidas 20+ years in

i © consumer products and brand building at notable media and IP

companies including:
A Twentieth Century Fox, DreamWorks, Disney and LEGO

Michael Riley(Chief Brands Officerdraws on 25+ years of experience

Y b company building, brand and IP development and global marketing.
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entertainment, consumer products and media
A Mattel, Hasbro, Bandai America aBony Pictures Entertainments
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Jianbo WeilMD, Chinajs a veteran entertainment executide 1 SQ&
YIylFr3aSR o0dzaAySaa yR INRGgOK AGNF GSAA
entertainment multinationals, forging partnerships and successfully
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A NBCuUniversal, The Walt Disney Company, Warner Bros ;




Marguee Assets with Significant Upside

Content
and IP

AVOD
Network

Production
Studio

Consumer
Products

A Largestindependentlibra® ¥ 1 AR&Q FyR FlF YAf & Lt
A Proven, evergreen brands
A 13,000 halhours of filmed entertainment

A Distributing to 500+ telecasters and streaming platforms globally
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engagement and scale

A 800+ channels, 650 brands on YouTube reachfgerritories in30languages

A Growing presence on Roku, Amazépple and more

A Monetizing our large online audience in billions of monthly views

A Premium fuliservice studio for proprietary and service production

A 2D, 3D animation and interactive production

A Awardwinning original animated and livaction series for preschoolers to teen:
A 950 animators, artists, and staff

A Global licensing of consumer products in every major territory for our own
brands plus agent for thirgarty brands

A Largesindependent global licensing agency for 4@@ttner brands
including Dr. Seuss, Paw Patrol and Hello Kitty

A 3,000+ licensees globally ‘ 7



Large and Growing Portfolio of Beloved Global Brands
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